On behalf of the Alberta Angus Association I'm pleased to bring you this message. We
have had another busy year of promoting Angus in Alberta. Our AGM this summer held
in conjunction with the CBIC in Calgary was a great way to showcase our board’s
initiatives and allow us to honor great breeders by inducting them into our Hall of
Fame. Congrats to all the recipients. Our AGM was greatly attended and the venue
allowed us to host other industry leaders for a great meal and an afternoon of
socializing. We also saw a few of our directors terms come to an end and we were able
to elect new folks with great ideas and focus. We have many great things in the works
to further promote our breed coming from ideas that came about in our first few
meetings with the new board. Fall saw us moving into our two Angus Gold Shows at
Olds and Edmonton. Attendance at these events was great both in the shows as well as
in the crowd. We were able to present our $1000 Commercial Show Sponsorship at the pen show at Farmfair and it was
very well received. We are gearing up for bull sale season now and with the cancellation of Medicine Hat Pen Show we
did miss the opportunity to showcase our booth and our other Commercial Pen Show Sponsorship. We look forward to
this event happening again in 2017. In light of this please feel free to make contact with us at both the Canadian Bull
Congress in Camrose as well as the Crossroads Beef Congress in Oyen. We will have both our booth as well as our
Certified Angus Beef Steaks for the Steak Fry's and Competition's at these events. We are currently planning out a few
fundraising initiatives that will allow us to better support our membership and our junior breeders both purebred and
commercial. We will have available again this year the opportunity to win a Bull Sale Credit from any Alberta Angus
Association Member and it is just as simple as having our form available when you sell your stock and getting it filled out
for your customer and sending it back to us. We had a new initiative on our junior front last year by giving toques to all
the 4H kids that exhibited an Angus project and they were very well received. Watch for our logo on a toque in your
community further promoting our breed. If you have any ideas for projects or initiatives please feel free to contact any
of the Directors on the Board. Good luck with Bull Sales and calving and as always we look forward to serving you the
membership in 2017.
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Please send your nominations for Commercial Breeder of the Year to the Alberta Angus Association office by
April 30. The AAA Board of Directors will determine the Commercial Breeder of the Year based on submitted
nominees. The recipient will be awarded during a presentation at the Annual Meeting.
Please provide your name and contact information along with the name, address, and a brief history on the
individual/operation as to why you believe they are worthy of consideration for this award.
Send nominations to:
Alberta Angus Association
Box 3725, Olds, AB T4H 1P5
Fax: 403.556.3333
Email: office@albertangus.ca
Deadline: April 30

The AAA Board of Directors will determine the ‘Ed Boake Memorial Award’ Purebred Breeder of the Year
based on submitted nominees. Please send your nominations for the Purebred Breeder of the Year to the
Alberta Angus Association office by April 30.
Please provide your name and contact information along with the name, address, and a brief history on the
individual/operation as to why you believe they are worthy of consideration for this award.
Send nominations to:
Alberta Angus Association
Box 3725, Olds, AB T4H 1P5
Fax: 403.556.3333
Email: office@albertangus.ca
Deadline: April 30

The Canadian Food Inspection Agency (CFIA) continues to investigate the bovine TB outbreak in
Alberta and Saskatchewan. There remain only six confirmed cases of bovine tuberculosis that have
been identified within one large herd that uses 18 different farming locations. Approximately 50 other
operations that have had comingled cattle with this herd or are in close proximity to this herd are
under quarantine pending further testing. The testing for bTB is arduous, consisting of a reactionary
skin test and two subsequent biochemical tests to confirm the skin test. The CCA and CFIA are
committed to keeping Canadian beef producers updated as they move through the tractability and
testing challenges of the situation. Updates are posted at:
http://inspection.gc.ca/animals/terrestrialanimals/diseases/reportable/tuberculosis/investigation-se-alberta-and-swsaskatchewan/eng/1477438380160/1477438380659

LYBROOK MILLER MEMORIAL SCHOLARSHIP
Mr. Lybrook Miller was born and raised at Redvers, Saskatchewan. He received his degree in Agriculture from
the University of Saskatchewan. After working for one of the top Angus herds in Alberta, Mr. Miller moved to
Red Deer to start farming on his own. He farmed until 1983 retiring to Red Deer. His cattle were of high quality
and always given the best of care. Mr. Miller made numerous charitable donations and had a love for children.
With his donation to the Alberta Angus Association it was decided to establish a scholarship in his honor.
SCHOLARSHIP REGULATIONS
The person applying for the scholarship or immediate family must be a member of the Alberta Angus
Association. The applicants must be enrolled in a post-secondary institution. A person can only receive the
scholarship once but may apply more than once.
APPLICATION DEADLINE – June 1st
DOROTHY BANKS MEMORIAL SCHOLARSHIP
Dorothy Banks was a former school teacher who believed that education could be learned throughout all your
life which she proved by attending University in her eighties to learn Spanish because she was going to
Argentina for the World Angus Forum. She was a great supporter of young people and encouraged them to
live life to the best that they could. Dorothy was a great supporter of Angus cattle which she proved because
she volunteered to be the
Alberta Angus Association
secretary for twenty-five
years. In her memory the
Alberta Angus Association is
sponsoring a scholarship for
any Alberta youth who is
pursuing post secondary
education and is open to all
Alberta farm youth who have
ever been involved in any
activity (either 4-H or junior
activities) using Angus
influenced cattle. Preference
will be given to high school
graduates in the year of
graduation or persons
already enrolled in further
educational study.
APPLICATION DEADLINE –
June 1st
Application forms can be
found on the
AAA website:
http://www.albertaangus.
com/youth.htm

Olds Fall Classic
BLACK ANGUS
Grand Champion Female
DMM Blackbird 105A
Miller Wilson Angus, Bashaw, AB
Reserve Champion Female
Remitall F Tibbie 51C
Remitall Farms, Olds, AB
Grand Champion Bull
MAF First Impression 4420
MJT Cattle Company Ltd., Edgerton, AB
Reserve Champion Bull
Justamere South Dakota 833C
Justamere Farms, Lloydminster, SK

RED ANGUS
Grand Champion Female
Red Lazy MC Glitterbug 165B
Lazy MC Angus, Bassano, AB
Reserve Champion Female
Red Wildman Miss Stocky 420B
Wildman Livestock, Sangudo, AB
Grand Champion Bull
Red Lazy MC Tradition 111C
Lazy MC Angus, Bassano, AB
Reserve Champion Bull
Red Shiloh Defender 6D
Shiloh Cattle Company, Craigmyle, AB

Farmfair International
BLACK ANGUS

RED ANGUS

Grand Champion Female
SC Mich Rose 30X
Sehrienko Cattle Co, Maymont, SK

Grand Champion Female
Red Wildman Miss Stocky
Wildman Livestock, Sangudo, AB

Reserve Champion Female
Diamond B Bardolia 1441
Diamond T Cattle Co., Olds, AB

Reserve Champion Female
Red Northline TNF Izzy
Northline Angus, Ardrossan, AB

Grand Champion Bull
Northline Cool Cat 76B
Northline Angus, Ardrossan, AB

Grand Champion Bull
Red Northline GFA Crush 16B
Northline Angus, Ardrossan, AB

Reserve Champion Bull
Boss Lake Brilliance 615
Boss Lake Genetics, Stony Plain, AB

Reserve Champion Bull
Red Six Mile High Caliber 177C
Six Mile Ranch Ltd., Fir Mountain, SK

.

The Cattlemen’s Young Leaders (CYL) Program is now
accepting applications for mentorship. This program
provides young producers an incredible opportunity to
attend several industry events, travel, and receive
mentorship from an industry leader with expertise in
their area of interest for an entire year. The CYL
mentorship program forges bonds and a network that
can last a lifetime for both the mentors and the
mentees. Your Association highly recommends that
eligible young breeders take advantage of this great
opportunity by applying at:
www.cattlemensyoungleaders.com.

AAA Director
Tiffany
Richmond
presenting Ryley
Patriquin the
2016 Lybrook
Miller memorial
Scholarship

In order to recognize those individuals and breeding units that have
made significant contributions to the Angus fraternity and industry, the
AAA Is proud to announce the fourth year of the Alberta Hall of Fame.

Alberta, but have not necessarily ever been an active breeder
themselves. Examples of this type of inductee would be magazine
publishers, sales managers, breed employees, stud stations.

Each year, between two and three Contemporary Angus Breeders and
Angus Breed Builders are inducted to the Hall of Fame at a ceremony in
conjunction with the Annual General Meeting. These two selection
categories are defined as follows:
Contemporary Angus Breeders
This group is currently active and breeding/promoting Angus cattle in
Alberta, and has been doing so under their current name or breeding
operation/unit for a minimum of 25 years as determined by CAA records.
They must have maintained membership in the AAA for the majority of
their years as an Angus operator, including membership for the past five
(5) years consecutively.

2) Those individuals, groups, businesses or breeding operations/units
that made a truly significant contribution to the breed and Association
while they were active, even though they are not now and maybe have
not been for some time.

Angus Breed Builders
This group is made up of twofold Angus stakeholders:
1) Those individuals, groups or families who have had tremendous
impact on the growth, promotion and development of Angus cattle in

The Contemporary Angus Breeder(s) and the Angus Breed Builder(s) will
be honoured each year at the AAA Hall of Fame Gala & Awards. Final
inductees will be determined by the Hall of Fame Selection Committee.
There are never more than three inductees each year. The Selection
Committee is not comprised of Angus breeders, but external industry
stakeholders who determine the Hall of Fame worthiness of the
applications put forward on behalf of the nominees. Subsequently,
completeness and quality of the application is very important.
Nominations will be accepted from the general membership until April
30th. Please submit all nominations to the AAA Office. Nominations must
include all information found on the next page.

To the nominating committee or individual:
Clearly outline the nominee's contributions to the Angus breed without allowing the submission to become repetitive and lengthy. Please do not
include pictures or newspaper articles.
A complete nomination should contain:
Part 1: Nomination Application Form Please print. Information about the nominee
Operation/Business/Breeding Unit Name:
Last Name(s) (please include all you wish to recognize):
First Name(s) (please include all you wish to recognize):
Mailing address:
Home phone:

Town:
Fax:

Postal code:
Email:

Please answer these questions separately and attach the information to this form.
Part 2: Introduction to the Nominee Part - A maximum of one page introduction to the nominee.
Part 3: Nominee's Angus Involvement - Describe the nominee's involvement, impact, initiatives and achievements in and with the Angus breed at
the local, provincial, national and international level. Include approximate time period if possible.
Part 4: A letter of support - Please outline the nominee's leadership, participation and impact in Angus involvements and organizations. Include
dates and responsibilities if you can.
Return completed nomination form by APRIL 30:
Alberta Angus Association Hall of Fame Box 3725, Olds, AB T4H 1P5
Fax: 403-556-3333 Email: office@albertaangus.ca
Information about the nominator(s)
We submit the above candidate to be considered by the selections committee, for admission into the Alberta Angus Association Hall of Fame.
This nomination form must be signed by one person other than members of the nominee's immediate family.
Operation Name:
Last Name:

First Name:

Home phone:

Email:

Signature:
Visit www.albertaangus.ca to see all those who have been inducted into the Alberta Angus Hall of Fame.
Personal information on this form is used to determine awards and for administration of the AAA Association mandate and programs under the authority
of the Government Organization Act. Information provided is protected under the Freedom of Information and Protection of Privacy Act.

Matejka
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By Laura Conaway, CAB Producer Communications Specialist
I saw my first cow pasture turn into a gas station this year here who looks at a sunrise like it’s a movie rather than a still
in Florida.
photo. He knows there’s more to all of it.
My parents used to tell me the same stories: of hogs caught in Of machinery, he says: “There’s more variety but it’s all
woods where there are no longer woods, of cows grazed on
basically the same as before my time. Some of the basics
what I’ve only ever known to be gravel parking lots.
haven’t changed. Sure they’ve changed the paint color but a
lot of the internal equipment is still built around the same
I took their word for it. I’m in my 20s and haven’t witnessed theory today as it was during the horse and buggy days of the
too much of the past.
harvesters.”
This was a first for me, though, and if we’re being honest, I’ve And that got me thinking about you, and this business and the
struggled to find the good in that kind of growth. But time
good growth that’s happening in the Angus breed. You see all
marches on.
growth doesn't require the uprooting of the old to make room
The only thing that stays the same is everything changes. Everything
changes. – that song plays over and over in my head.

for the new. I’ve found that good growth often takes what
was and builds on it, refines it to become what is.

It’s a New Year, and as much as it’s cause to look ahead, we
sometimes look back.

I mean, think about our cows. Don’t they have the same basic
parts as 100 years ago? And yet look at what you have been
able to refine from what was into what becomes today.

So I’ve been thinking about time lately – what the world must
“Our heritage is really more of a legacy, a culmination of
look like to those older and wiser than me. Is there an
traditions, beliefs and values that an organization deems
appreciation for the new we create or more of a frustration
important,” John Stika said at the Certified Angus Beef ® brand’s
with what seems an inability to leave what was as what is?
Annual Conference. “They guide the organization, help shape
I was standing in a sheep corral in California this summer
our character as we remain authentic to one purpose: to
when Dave Hamilton told me, “I don’t know what I’m going supply the highest quality beef the Angus breed has to offer.”
to see. I used to kid my mother that she went from horse and
2016 has been a year of growth. We’ve added cattle and those
buggy to man on the moon in her lifetime.”
cattle are bigger, more proven and genetically sound than ever
Coins jingled in his pocket and his words lingered.
before. We’ve also stayed true to who we are, who we’ve been:
agriculturalists, environmentalists, families who love what we
A mechanic, a sheep herdsman, a widower, father and an
do and want the consumer to love what we produce.
Angus cattle producer, Dave’s 83 and one of those people

Farmfair International Champion Pen of 10 Commercial Heifers
Fenton Hereford Ranch, Irma, AB
receiving a $1000 Bull Credit from AAA Director Tiffany Richmond

Farmfair International Champion Pen of 5 Commercial Heifers
Rutledge Herefords, Hardisty, AB
receiving a $1000 Bull Credit from AAA Director Tiffany Richmond

Good day, Canadian Angus member and partner! Let's celebrate
the year that was 2016 and look forward to 2017 and all we can
possibly hope it will offer.
This time of the year always makes me contemplative and
reflective. I look back at 'the year that was' and think ahead to
'the year that will be'. And I totally recognize that, as far as the
outcomes of the year past as well as that which is ahead of me, I
know that I largely control the circumstances by which I will
measure success and failure, so I must take responsibility for and
possession of that. And for those affectations over which I have
no or limited control, I still 'own' my reaction to them, so that is
still ownership.
2016 has been another great year for your Canadian Angus
Association. And I think it has been a great year for our industry.
I know there has been much concern and negativity over the
commercial prices our commodities have faced for the past few
months. I'm a little surprized and even disappointed by a number
of folks' reaction to lower calf prices. The fall of 2016 still saw
the 3rd or 4th highest feeder calf prices ever paid. Yes, it's less
than 2014 and the early part of 2015 and, perhaps, some weeks,
in comparison to 2013 as well. But if we were able to continue
our businesses with calves selling at $1.05 to $1.20 (on the great
days) a scant 4 to 5 years ago, I think our margins should still be
positive at the prices paid this fall. And with feed relatively
plentiful (after a frustratingly long harvest, I realize) with a
lower price for feeders, it appears our feedlot sector will be able
to create positive margins as well, something they struggled with
tremendously all of last year. I often talk about being "better off
when we're ALL better off" (and I'll be referring to this later in
my message), and this is certainly true in every link of our
Canada cattle and beef value chain. So when we complain about
$1.65 - $1.85 / lb. for feeder calf price, I think it's important to
remember our feeder friends and partners.

bombastic and ugly is ugly; nothing good comes of any of these
engagements, I'm sorry to say.
But, again, we have had far more amazing conversations and
engagements than the latter that I just described. Far more. And
we have appreciated and learned from them. So, regardless of
whether ACE was the stimulus this past fall, please always know
you are invited to share your thoughts and criticisms. My team's
100% reason to exist is to serve our Canadian Angus Association
membership and that means each and every one of you.
And we also heard some things that prove some members are not
fully aware of what is going on in your Association. So I aim to
explain to you the reason behind why some things are the way
they are and what the 'real story' is in cases where we heard
multiple times from members whose information is not accurate.
So, I am going to share my "Immutable Truths" from this past
year. And many of them are true each and every day of each and
every year. Some of you may read this list and feel I'm being
defensive; maybe that's true. I suppose every parent thinks their
child is being 'defensive' when they are explaining themselves.
And I suppose the reason for the difference between
"explanation" and "defensiveness" lies in the 'gap' between the
expectations of each the parent and child. So perhaps you
believe some of my truths below are 'defensive'; I will assure you
that my intention is that they are EXPLANATIONS. Or, in this
case: TRUTHS.
So... here are the Immutable Truths According to your
Canadian Angus CEO

The current CAA market share is
greater than any breed in Canadian
history. And it is not presently
decreasing.

So, in keeping with this concern I've heard expressed by many
members and partners this fall, I'm taking a different approach to
my yearend message. I've always done lists (I love lists!) of 'bests' In recent years, the number of annual registrations within the
Canadian Angus Association exceeds that of all other breeds
for the preceding year. This year, I want to focus on something
combined. So, for more than a decade now, the number of
different.
annual registrations represents 48-51% of all beef cattle
registrations in Canada. I have heard from certain members
Through last fall, since the launch of information about the
about the 'growth' of other breed associations. I hate to argue
Angus Cow Enrollment (ACE) program, my CAA staff team and I
but, honestly, this is just not an accurate statement. Simmental
have had dozens of conversations with members about a variety
has floated between 13% and 16% of domestic purebred market
of topics. We now estimate that we have been engaged by 265
share in the past 10 years, reaching its peak for the past three
individual members regarding ACE since early October. We have
years. Hereford has fluctuated from 10% to 14% in that same
heard a lot of thoughts and received significant input. And it
time, hitting its highest market share in 2008 and 2010. Charolais
hasn't all been about ACE. The ACE dialogue has expanded
floats from 11% to 13%, sitting at 12% for the past three years.
member thoughts and reflections to our CAA operations.
And we appreciate each and every one of these conversations.
Honestly, we have probably appreciated the conversations MORE
when the member has been reasonable and measured in their
approach. And we have loved the conversations where the
member was constructive and solution-oriented. Sometimes, the
best of times, members even asked for clarification on various
topics and practices. Honestly, the situations where certain
members have engaged my team in a way that can only be
referred to as "confrontational", we haven't enjoyed those. You
may think we deserve to have those, and are obliged to do so,
and I will tell you that we are NOT. And, also honestly, those
people are far less likely to have an impact on us with their
input, even if they have rationalized the rude engagement as
"blunt" or "being a straight shooter". Mean is mean, bombastic is

NO ONE is overtaking Angus anytime soon. Our commercial
market share evaluation from Canfax remains unrivalled at 67%
of all cattle sold at auction marts in Canada continuing to be
Angus or Angus-influence.
And this does NOT mean we should be complacent. It means the
exact opposite: we need to do more, be more, create more and
optimize opportunities that only CAA can grasp because of the
size of our national cow herd. Our Value Proposition focuses on
industry partners and connections as well.

The current CAA financial position is
very strong

Your CAA, operating in Year 1 of our current 5-year business plan
entitled "Enhanced Member Services: Building Our Future - Yes
We Can!" in 2015, posted annual net revenue of $315,020. Last
year, 2016, Year 2 of the plan, as of November 30th our net
revenue was $313,671. We didn't finish the year with that
balance (our month end has not been ‘closed’ as of Alberta Angus
press time), but it will be another positive financial year for your
CAA. There is no need for your Association to change anything to
generate more revenue to offset current operating expense; we
are exceeding our expectations based on your increased annual
investment that started January 1st, 2015.
In the operating years 2008-10, your CAA amassed a deficit of
$500,000. For the operating years 2010-15, our net is $352,574.
We turned back the challenges of those three years in mid-2011
and have enjoyed an enviable past six years.

CAA has a specific focus on our
relationship with other breed
associations and they have never been
better

last August. I am extremely proud that Tammi Ribey, our CAA
Board Past President, is the new CBIC Vice Chair for 2017. And
we have many Canadian Angus staff members actively
participating on organizational committees for 2017 and 2018,
when CBIC moves to Ontario.
We will continue to work with industry leadership because we
know such engagement is in the best interest of our producers,
on the whole.

CAA has a focus on international
marketing. If we do not maintain this
focus, we will lose opportunity to other
breeds. And the cost of international
Trade Missions we participate in is
offset through government grants

Canadian Angus genetics are in demand around the world. And
Angus is the most popular breed in the world, but there are more
countries that do NOT use Angus than actually use our breed. So,
provided our breed and genetics can work there, I want to see
Canadian Angus has, in your Board's opinion, a responsibility to
Angus grow market share in those countries. And, per the federal
provide leadership within our sector and, in fact, our industry. To
government Growing Forward program, and sometimes from
this end, we are proud to have been a significant part of working
various province's agriculture /economic development ministries,
with Canada's other breed associations in discussing mutually
we receive funding to participate in these Trade Missions.
beneficial outcomes to situations that affect us all. When it
comes to Canada's beef breed associations, that old saying is
No CAA Board or staff team member have participated in an
absolutely true: that which unites us is far greater than that
international trade mission or initiative (including World Angus
which divides us. And, to this end, my whole team works with
Forums and Secretariats) in my time with Canadian Angus in
other breed associations to make all of us better.
which the government has not reimbursed CAA for at least
50% of the cost associated with the event.
I know we have some members who believe Canadian Angus has
'won' when we are the only breed remaining and all the rest are
We have 'opened doors' and helped the federal government
gone; I honestly do not agree with nor can support this
negotiate entry into countries like Azerbaijan and Turkey, and
statement. I believe that we are all better off when we are ALL
have played a significant role in Kazakhstan as well.
better off! And Canadian Angus is committed to working with our
Some of you suggest that such development should be left to the
competitors - Charolais, Gelbvieh, Hereford, Limousin,
export companies. We are very proud to work with any export
Simmental and every other breed - to create opportunity for all
company that maintains membership in the Canadian Beef Breeds
of us. I am very proud of this form of 'coop-etition' and believe
Council but, please, remember this: export companies do not
we all progress as a result.
promote a breed... they SELL THEIR products and services. If a
country does not ask for "Angus", no export company is going to
CAA maintains a strong focus on
suggest "Angus" to them. Export companies work to supply what
relationship with industry partners
is asked for and if a country doesn't ask for "Angus", they won't
get it.
From auction marts to pharmaceutical companies to exhibition
associations, Canadian Angus seeks to create synergy and
So that is why it is important we are there, to sell the virtues of
opportunity with all of these for your eventual benefit. And if
"Angus" as a breed, and of the Canadian Angus genetic value
ever you have a suggestion as to a focus we should have that you proposition, specifically. I travelled this past October with my
believe we don't, please make it. And if we explain to you that
awesome and honourable colleague, Stephen Scott, of the
we are already focussed on building the very relationship you are Canadian Hereford Association. And his voice, had it been the
referring, please understand that we are "explaining" what we
only one there, would have been much more focused on the
are doing, not being "defensive" against your idea. Chances are,
value of Canadian Hereford cattle than it would have been about
if you feel passionately, we may ask for your assistance to move
Canadian Angus, and understandably so. As it was, there was not
our current initiative forward or to create a new one.
a single engagement in Kazakhstan, Azerbaijan or Georgia that
did not learn of the value and benefit of Canadian Angus
genetics.
CAA maintains a strong focus on

relationship with industry organizations The number of staff on our CAA team is
The CAA Board's priority of responsibility for leadership within
exactly representative of my goals to
our sector, as mentioned above, is extended to our industry as
create CAA member value based on
well. We are very proud of our involvement and relationships
enjoyed with every national cattle and beef organizational body, what you tell me are your priorities
including the inaugural Canadian Beef Industry Conference (CBIC)

If you have questions about the Business Development Team's
role across Canada, or of the New Generation Breeder
Development program or of Member Engagement, please ask me.
If you question the value of AC-TV, please ask me. Or if you
wonder why Registry has 4 staff and Breed Development now has
2, please contact me. I love talking about my staff team because
they are so MAD talented and create what I believe is highly
significant member value. There is not a 'throwaway' employment
position within CAA and I am fully committed to explaining this
to you. And I am also fully committed to hearing why you may
not share my definition of 'value' and priorities created based on
that. But as a wise current member of the CAA Board of Directors
said to me a few years ago, "There is a difference between being
heard and having your way. People often don't understand this
difference." I will certainly listen to reasonable criticism of my
staff team, but our conversation may not result in you "getting
your way". Please know that does not mean that I have not
necessarily heard you.

My monthly message in "The Angus
Word" is important
I have heard about the ACE program being "slipped out in a side
note to the CAA membership in the monthly e-newsletter". ACE
was announced in MY message in the September edition of "The
Angus Word", our electronic and printed monthly newsletter that
goes to EVERY member of the Association. And I will assure you,
in my opinion, if you only read one part of the newsletter, it
should be mine! At the risk of sounding immodest, don't you think
that, in an organization's official communication mechanism, the
information from the organization's CEO is a priority? Well, with
the Canadian Angus Association, it is. So if something is released
in my message, please know that this means it is important.

Our CAA membership's definition of
"Member Value" is subjective, just like
phenotypic analysis of cattle can be
The member consultations we worked through regarding the ACE
program in Toronto, Moose Jaw and right here at Angus Central
on December 17th, 19th and 21st were incredibly valuable. Couple
the input from these sessions with that which we've received all
fall and one of the things we know very clearly is that people
view “Member Value” VERY differently. Some members believe
our relationship with Canada's auction barns is the most
important thing we do annually while others believe it is a waste
of time. Some members believe we should exist only to produce
a physical registration certificate while others believe that
marketing and relationship-building is core to Angus success. This
leads me to a thought that has puzzled me for some time.
We tend to believe that the phenotype of a cow or bull is
'absolute'; you can't argue phenotype because it is actual: it's
right there, in front of your eyes.
And yet, from time to time, even in my own family, we will
debate which is the "stoutest bull in the pen", or the "most
balanced heifer" or how we rank the udders that lack perfection
in favour of functionality. I can't believe that my nephew, my
niece, my Mom and I can all have different opinions on what is
clearly right there, in front of our eyes. And yet, we do.
And so it is with Member Value. Some members 'hate' field
services, and others do not. Some 'hate' all forms of member
communication, while others think it's the most important thing
we do.

We can 'debate' our thoughts on Member Value; I actually
encourage that conversation. But just 'damning' an entire division
of the Canadian Angus Association because it's not meaningful to
you does not mean it's not meaningful to not only a fellow
member but, in every case, a significant number of members.
So this debate will continue. Always.
That is the truth. An immutable truth.

EPDs are loved... and hated. And they
are here to stay
We have a challenging task in creating Member Value for our
2,800 members. With that many members, there is little we can
do that appeals to everyone. So we have to create programs and
opportunities that work for the majority of our members.
We are most fortunate that our Canadian Angus Performance
Program (CAPP) has more information than most such programs
in the world. And we hope to include more information in the
future. And we have members who 'live and die' by their EPD
evaluations. And they are constantly pushing us to create more
categories of measure. And we are constantly working on this.
These folks adopt and demand technology so quickly that we will
likely never be able to satisfy them because we just can't get a
new measure done accurately as quickly as they want it.
And I know that there are some of you out there who scoff at
EPDs, and pass judgement on those who use them either as a
management or marketing tool. Some of this group believe that
any investment we make into research leading to EPDs, and even
the actual evaluations we purchase from our great friends,
American Angus Association and Red Angus Association of
America, is a waste of time and money.
And I wish we could get members who abide these two extremes
to just accept that the tools exist and CAA must provide them.
They have significant international marketing value, typically
absolutely so. It's perfectly fine if you don't believe in EPDs; that
is your prerogative. If you question their validity, I encourage,
even implore, you to work with us to make them better.
Automatic scepticism and criticism of them is only YOUR opinion
and if you want your Association to embrace your opinion... you
will be disappointed. EPDs are here to stay. And they will only
become more accurate and comprehensive over time.
And you don't have to like this. But please don't criticize the fact
they exist because you don't believe in them.
If you don't understand them but feel like it's finally time to learn
- contact your Director of Breed Development and get in the
know!

Parentage Verification is one of the
most important things we can do. And
having that genetic material in storage
has tremendous value, too.
We are increasing the amount of parent verification being done
every year, and this is a great thing. I believe most of our
membership do not realize how often pedigrees are recorded
incorrectly; this is an immutable truth. Members tend to think of
sires as the only variable in parentage; I will assure you that the
dam is frequently a variable as well.
Angus cows switch calves; it is a fact.

And so for the pedigree to be correct, for the investment you are You are in great hands with your Board of Directors. And if you
making in that pedigree, to have it ensured is the same to me as don't think so, then vote them out; you have occasion to do so
having it insured.
every three years. And if you really have strong feelings about
how things should be, then run for the Board, and put yourself in
So the CAA Board of Directors suggested including parentage
the 'shoes' of the current (and every previous) CAA Board of
verification as part of a comprehensive cow-based enrollment
Directors. We follow a democratic process and you are a key part
fee. They know the importance of this validation, including as a
of every step in that process.
risk mitigation tool.
And the membership has spoken and I believe there is no
possibility the Board will include parentage verification in any
ACE fee moving forward. But I would not be surprized if they try
to further incentivize parentage testing.

I'm not being defensive. I am explaining.

And I should also share with you that I live by the 1/3rd rule: 1/3rd
of 'the people' are going to be FOR you, no matter what; 1/3rd of
'the people' are going to be AGAINST you, no matter what; and
1
Trust me... parentage verification is very, very important. And it the final /3rd represent the folks whose 'hearts and minds' are
open
to
be
changed, who largely 'sit on the fence' until a
will continue to be, not only to Canadian Angus, but to our
compelling
argument
is made to them or reason is given to them.
seedstock sector around the world. Mark my words.
The people who are always 'for' or 'against' you will generally
Finally, having the genetic sample 'on file' allows us to 'turn on a believe that someone explaining someone is "being defensive".
dime' with testing for anything that comes up. There is such
But, for that final 1/3rd of people, I am explaining. And I suppose
value in this I struggle to explain all the opportunity and
it's largely for that group that this message is intended. And any
advantage that can come our way through a large genetic sample message, for that matter.
bank.
So those are my immutable CAA truths for 2016. They were
probably the same last year. And likely will be a year from now,
If you feel like you don't know what's
too.

going on at your Association...

Here are a few things you can do, 1. Attend Convention, 2.
Contact your BDT team, 3. Call or come into Angus Central, 4.
Read The Angus Word, watch AC-TV and read the Performance
Program e-newsletter, 5. Attend a local Member Information
Seminar, 6. Contact me!

Your Board is smart, informed,
committed and only make decisions
based on their concern for you and your
profitability through their vision of our
future
I've heard lots of "did the Board consider..." and "The Board
needs to focus on..." With rare exceptions, provided the input is
rational, the Board has thought about and
considered it. And they've made their
decision factoring in exactly what you are
thinking was not their consideration.
When your elected Board of Directors
gets together, they have one focus: what
is best for the Angus breed in Canada and
what is best for our fellow members.
This influences every decision they make,
because they know they are making
decisions for members from British
Columbia to the Maritimes and everyone
in between. And they know of Canadian
Angus' leadership in the global Angus
community so that factors in as well.
They have an awesome responsibility, an
immutable truth that very, very few
actually understand, appreciate or
respect. And I believe they do it
extremely well.

Thank you very much for your comments and questions in the
Annual Member Satisfaction Survey. I will use the first few
months of 2017 to try and address them, as I did last year. And
thank you for your 83% satisfaction level; we endeavour to raise
that higher in 2017.
As always, if you have any questions about anything CAA-related,
please do not hesitate to contact any of us. While not all of us
will be able to answer your question, we certainly know which of
our team to get in touch with you. And you will always be our
priority.
Thanks very much, for your investment in 2016. And may your
New Year in 2017 make your goals and dreams your reality.
Cheers,
Rob Smith
Chief Executive Officer

Baby it’s cold outside! The weather across the nation has been challenging! And, as usual, I am just astounded
by members’ dedication to ensuring that their calves are healthy and well taken care of. The two biggest
enemies are wind and wet. To help protect calves, Greg Lardy from North Dakota State University
recommends shelterbelts, snow fences, hay bale stacks, basically anything that can act like a wind break. He
also recommends dry bedding. Smaller amounts changed frequently allow the bedding to stay dry. Wet
bedding is counterproductive because it becomes a breeding ground for disease.
Our research on teat and udder structure has taught me how important it is that calves nurse within the first
hour after birth. Access to colostrum has been shown to benefit calves for disease resistance and growth
throughout their lives.
Zoetis has an excellent resource on their website that takes you through maximizing calf health, both through
management and through their products. Click here to have a look: https://www.zoetisus.com/services-andprograms/calfwellness/#0-0
Sleep deprived and cold as you are, a lot of members are also prepping for bull sales at this time of year. Your
Association can help by providing you with pedigree extracts (electronic files with pedigree and performance
information for all your sale lots in formats that are easy for your typesetters/catalogue designers to lay out).
We can also help promote your sale on our social media channels, the events calendar
(http://cdnangus.ca/activities-and-services/calendar-of-events), and our website. Contact us at Angus Central
at 1-888-571-3580 for more information or to request your pedigree extract or sale promotion package.

Yarrow Creek

Date
03-Feb
04-Feb
09-Feb
10-Feb
13-Feb
15-17-Feb
17-Feb
18-Feb
18-Feb
18-20-Feb
23-Feb
23-Feb
02-Mar
07-Mar
09-Mar
10-Mar
10-Mar
11-Mar
11-Mar
11-Mar
13-Mar
14-Mar
14-Mar
15-Mar
15-Mar
16-Mar
17-Mar
18-Mar
18-Mar
23-Mar
24-Mar
25-Mar
26-Mar
28-Mar
29-Mar
29-Mar
30-Mar
30-Mar
01-Apr
01-Apr
01-Apr
05-Apr
06-Apr
11-Apr
11-Apr
14-Apr
15-Apr
16-Apr
30-Apr
30-Apr
30-Apr
01-Jun
01-Jun
01-Jun
01-Jun
8-11-Jun
15-Jun
21-26-Jun
10-14 Jul
20-22-Jul
13-15-Aug
15-Aug
15-17-Aug
15-17 Aug

Event
Southern Angus No Frills Event
Hill 70 Quantock Ranch Barn Burnin' Bull Sale
Stauffer Ranches Bred & Owned Bull Sale
Langco/Kueber Angus Bull & Female Sale
Anchor Ranch Red Angus Private Treaty Bulls for Sale
Alberta Beef Industry Conference “Steaking Out The Consumer”
Lazy E Bar Ranching Working Man's Bull Sale
Crossroads Beef Expo
Diamond T Annual Stockmans Choice Bull Sale
CJAA Guiding Outstanding Angus Leaders (GOAL)
11th Annual Chapman Cattle Company "Forage-Developed" Bull Sale
LCL Angus Bull Sale
Cutting Edge Bull Sale
5th Annual Belvin Anugs Bull Sale
BAR-E-L Angus Bull Sale
PowerPak Bull Sale
Arda & Freeway Bull Sale
CD Land & Cattle 10th Annual Quality Counts Production Sale
Hahn Cattle Co. Open House
LLB 31st Annual Bull & Female Sale
Remitall Farms Bull & Select Female Sale
Leeuwenburgh Angus 26th Annual Bull Sale
Pugh Farms Annual Bull Sale
Reich Angus & K3 Ranch 2 Year Old Bull Sale
Spruce View Ranch Bull Sale
Allencroft-Border Butte Black Angus Bull Sale
Scott Stock Farm "The Bull Sale"
7th Annual Ranch Raised Hwy 16 West Multi-Breed Bull Sale
21st Annual Signature Series Red & Black Angus Bull Sale
Minburn Angus Bull Sale
Lakeland College Beef Day Bull & Heifer Sale
Shiloh Cattle Company Trendsetter Bull & Select Heifer Sale
Prairie Grass Red Angus Bull Sale - Beiseker & Red Rock
Double C Red Angus Annual Bull Sale
43rd Annual Count Ridge Red Angus "Get Your Angus On" Sale
Hamilton Farms Bull & Female Sale
14th Annual Spady Bull Sale
Tannas Ranches Bull Sale
Acadia Ranching 1976 Ltd. Bull Sale
26th Annual Lauron Red Angus Bull & Select Female Sale
66 Ranch Ltd. & Badlands Bull Sale
2nd Annual Red and Black Bull & Female Sale
Taylor's Red Angus Bull Sale
Rodgers Red Angus 44th Annual Performance Test Bull Sale
Lacombe Bull Sale
Delorme Ranch Your Choice Bull & Heifer Sale
39th Annual Short Grass Bull & Female Sale
19th Annual Olds Spring Classic
2017 AAA Commercial Breeder of the Year Nomination Deadline
2017 AAA Purebred Breeder of the Year Nomination Deadline
AAA Hall of Fame Nomionation Deadline
Alberta Commercial Cattlemen Draw Deadline
Dorothy Banks Memorial Scholarship Deadline
Lybrook Miller Memorial Scholarship Deadline
Showdown Entry Deadline
Canadian Angus National Convention
Alberta Commercial Cattlemen Draw - Alberta Angus Facebook Live!
World Angus Forum
Summer Synergy
Canadian Junior Angus Showdown
Alberta Junior Angus Association Show
Fall/Winter Angus Angle Deadline
Canadian Beef Industry Conference
AAA AGM & Hall of Fame Banquet in conjunction with CBIC

Location
Balog Auction Services Inc.
at the ranch

City
Lethbridge
Lloydminster
Fort Macleod
Viking
Carbon
Red Deer
Bashaw
Oyen
Olds
Edmonton
Stettler
Coronation
Rimbey
Innisfail
Stettler
Lethbridge

Prov
AB
AB
AB
AB
AB
AB
AB
AB
AB
AB
AB
AB
AB
AB
AB
AB

Cowtown Livestock
at the ranch
Cow Palace

Taber
Sherwood Park
Erskine
Olds
Lethbridge
Veteran
Ponoka
Killam
Medicine Hat
Crossfield
Mayerthorpe
Brooks
Minburn
Vermilion
Hand Hills Lake
Airdrie
Foam Lake
Brooks
Cochrane
Alliance
Water Valley
Brooks
Didsbury
Fort Macleod
Brooks
Simmie
Lethbridge
Lacombe
Maple Creek
Aneroid
Olds

AB
AB
AB
AB
AB
AB
AB
AB
AB
AB
AB
AB
AB
AB
AB
AB
SK
AB
AB
AB
AB
AB
AB
AB
AB
SK
AB
AB
SK
SK
AB

Victoria Inn Hotel and Convention Centre

Brandon

MB

Olds Regional Exhibition

Olds
Lloydminster,
Bashaw

AB
SK
AB

Calgary Stampede Grounds
Calgary Stampede Grounds

Calgary
Calgary

AB
AB

at the ranch
Sheraton Hotel
at the farm
Crossroads Centre
at the ranch
Stettler Auction Mart
at the farm
at the ranch
at the farm
at the farm
at the farm
Balog Auction Services Inc.
Dayland Cattle Trading Corp
Calnash Ag Events Center
Medicine Hat Feeding Company
Mayerthorpe Ag Barn
Equine Centre - Lakeland College
at the ranch
Thorlakson Feedyards
on the farm
Bow Slope Shipping
at the ranch
Bow Slope Shipping Association
at the farm
Bow Slope Shipping Association
at the ranch
Perlich Bros. Auction Mart

